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ABSTRAK 
Konsumsi adalah kegiatan memanfaatkan, menghabiskan suatu barang dan 
jasa untuk menjaga kelangsungan hidup manusia. Perilaku konsumen meliputi 
pengambilan keputusan untuk mengkonsumsi barang atau jasa yang menjadi 
kebutuhan konsumen. Protein hewani dapat berasal dari hewan seperti sapi, 
kambing, ikan, dan ayam. Penelitian ini bertujuan untuk mengetahui faktor-faktor 
yang berpengaruh terhadap volume konsumsi protein hewani pada rumah tangga. 
Multistage sampling digunakan untuk pengambilan responden berdasarkan 
pendapatan yang diperoleh dua kecamatan di Kota Malang. Metode analisis data 
menggunakan analisis Regresi Linier Berganda. Hasil dari penelitian ini adalah 
tingkat konsumsi protein hewani di Kota Malang masih rendah. Rata-rata 
konsumsi protein hewani di Kota Malang sebesar 198 kkal/kapita/hari. Angka 
tersebut berada dibawah standar kecukupan gizi sebesar 208 kkal/kapita/hari. 
Hasil analisis menunjukkan bahwa faktor yang berpengaruh secara signifikan 
terhadap volume konsumsi protein hewani adalah harga produk protein hewani, 
pendapatan rumah tangga, selera konsumen, tingkat kebutuhan, dan ketersediaan 
produk. Faktor yang tidak berpengaruh secara signifikan terhadap volume 
konsumsi protein hewani pada rumah tangga adalah umur konsumen dan tingkat 
pendidikan ibu rumah tangga. Tingkat pendidikan tidak berpengaruh karena 
responden yang diperoleh bersifah homogen. Nilai koefisien dari keenam variabel 
bernilai positif yang artinya naik dan turunnya keenam variabel berpengaruh 
terhadap volume konsumsi protein hewani. Nilai koefisien variabel umur bernilai 
negatif yang artinya bertambahnya umur tidak berpengaruh terhadap volume 
konsumsi protein hewani. Semakin bertambahnya umur maka konsumen semakin 
memperhatikan jumlah konsumsi protein hewani bagi tubuhnya. 





Kandio Harsiwi Septiani. 201510210311034. Analysis of animal Protein 
consumption at households in Malang city. Agribusiness Department, 
Faculty of Agriculture-Animal Husbandry, University of Muhammadiyah 
Malang. Under the guidance of Dr. Ir. Rahayu Relawati, MM as the main 
lecturer and Livia Windiana, SP, M.Agr as the assistant lecturer 
 
ABSTRAC 
Consumption is the activity of utilizing, spending on goods and services to 
maintain human survival. Consumer behavior includes making decisions to 
consume goods or services that are consumer needs. Animal protein can come 
from animals such as cows, goats, fish, and chickens. This study aims to 
determine the factors that influence the volume of consumption of animal protein 
in households. Multistage sampling is used to take respondents based on the 
income obtained by two sub-districts in Malang. The method of data analysis uses 
Multiple Linear Regression analysis. The results of this study are the level of 
consumption of animal protein in Malang is still low. The average consumption of 
animal protein in Malang City is 198 kcal/capita/ day. This figure is below the 
nutritional adequacy standard of 208 kcal/capita/ day. The analysis shows that the 
factors that significantly influence the volume of consumption of animal protein 
are the price of animal protein products, household income, consumer tastes, level 
of need, and product availability. Factors that do not significantly influence the 
volume of consumption of animal protein in households are the age of consumers 
and the level of education of housewives. The level of education does not affect 
because the respondents obtained are homogeneous. The coefficient values of the 
six variables are positive, which means the rise and fall of the six variables affect 
the volume of consumption of animal protein. The coefficient value of the age 
variable is negative, which means increasing age does not affect the volume of 
consumption of animal protein. As we get older the more consumers pay attention 
to the amount of consumption of animal protein for the body. 
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